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New digital technologies raise hopes 
and fears about:

ÅSurveillance: being watched over

ÅTransparency: e.g. rights to privacy and rights 
to information 

ÅAccountability: e.g. rights to accurate 
information



Metropolitan Police Data Requests to 
Transport for London

Å2007 - 4,939; denied 747

Å2008 - 6,074; denied 
1,279

Å2009 - 5,619, denied 918

Å2010 - 6,576, denied 810

[Source: TfLvia FoIrequest]



Requests for mobile phone records 
from S.YorksPolice

Date or 

Financial Year

Jan 05 ï

March 05

2005/2006 2006/2007 2007/2008 2008/2009 Apr 09 ïOct 

09

Annual 

Breakdown

of Amount Paid
£105,749.7

9
£140,980.74 £172,118.15 £182,629.19 £312,681.05 £123,495.26

Number of 

Companies
12 13 13 18 16 15

Number of 

Requests
500 2000 2196 3006 3290 1800

Budget
£120,212.0

0
£120,211.00 £137,647.00 £120,211.00 £120,211.00 £230,211.00



Conventional approaches to these issues focus 
on the rights of a universal citizen/consumer 
but in doing so downplay dimensions of group 
difference, power and location.

As well as thinking about the rights of individual 
citizen/consumers should we consider if 
places have rights too?
















