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Connected TV: Is there such a thing as too much 
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It has arrived!
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Competition for consumer attention and engagement i n 
media is intense
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On-demand ‘TV consumption’ through the PC is well 
received

� On average, UK users spend around 60 minutes per day 
online

w UK users downloaded 4.6 billion videos in April 
2009

w YouTube served up 2.4bn billion videos to UK 
users .

� BBC iPlayer received around 500 million TV program 
requests from PCs consoles in 2009

w in excess of 1.5 million users use iPlayer each 
week

� There are few indications that video consumption on the 
PC will reach broadcast TV levels

w Average online video download viewing time for PC 
viewing is 3-4 minutes

w Hulu average viewing time for long form content is 
12 minutes

w one third of iPlayer TV program requests are made 
from TVs (Virgin STBs or game consoles )

w average viewing time per iPlayer program is 22 
minutes (TV and PC mix)

Source: BBC

BBC iPlayer download requests
(TV + Radio Excl Virgin)
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Overall TV consumption remains strong …

TV viewing benchmarks

TV viewing figures remain robust Users are adopting new services

Virgin Media VoD usage
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… and users still engage most in front of the TV
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Main reasons for using media platforms
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Web technology plus broadband is about to transform  the 
TV proposition
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The number of connected TV platforms is proliferati ng …

Canvas:
Source: BBC

OpenTV
Source: open TV

Fetch TV
Source: IP Vision

Sony Bravia TV
Source: Sony
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.. but as device options increase so the cost of co ntent 
creation also rises

� In mobile content, up to 50% of costs went 
on creating and delivering content variants
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Btw 10 to 70 handsets 
per carrier

1-6 Languages 
per handset

Vodafone Tier 1

� Motorola C980/V980

� Motorola V525/V550

� Nokia 3600/3650

� Nokia 6220 (S40 MIDP 1.0)

� Nokia 6230 (S40 MIDP 2.0)

� Nokia 6600 (S60 MIDP 2.0)

� Nokia 7650 (S60 MIDP1.0-
midi)

� Panasonic X60

� Sagem MyC-5-2

� Sagem MyV-55

� Sagem MyV-65

� Sharp 802SH

� Sharp 902SH

� Sharp GX-10

� Sharp GX-15

� Sharp GX-20

� Sharp GX-25

� Sharp GX-30

� Siemens CV-65 (Series 
C65)

� Sony Ericsson 
K700i/Z1010

� Sony Ericsson T6xx/Z6xx

� Sony Ericsson V800

5-Primary EFIGS

� English

� French

� Italian

� German

� Spanish

Increasing
numbers of 

platform operators
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The iPhone has revolutionised content consumption o n 
mobiles

� Success is based on ease of discovery and ease 
of use of the store and the device:

w Prominent position on home page of the 
phone,

w No url entry required

w Fast operation page to page transition

w Easy search facility

w Easy, one click download

w Simple billing model

w Single carefully managed SDK for content 
developers

� Beyond the Apple ecosystem, the mobile 
applications industry has struggled to deliver 
significant value to consumers

“In 2008, 13 million Apple iPhone users downloaded 
as many apps as 1.1 billion cellphone users”

Ralph de la Vega, President and CEO, 
AT&T Mobility Feb 09



11

Confidential
Ref: 5086-226

Ecosystems where application variants are minimised  will 
be crucial to the economics of connected TV
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