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Real-Time GPS
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Capture
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ÅTurn GPS Radio On

ÅStream and Store 
200ms of data

ÅTurn GPS Radio Off

ÅTime Stamp Data
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Benefits and Tradeoffs

ēInstant Capture 

ē No waiting

ēUltra Low power

ē Battery life of weeks, months

ēTradeoffs

ē No real-time feedback

ē Processing needs internet access
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Basic Timeline
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Which Target Market?
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Target  Non -
consumption

Avoid Markets 
with Incumbents



Target �ËDigital Imaging Market 

ēSize: 140M units a year

ēDigital cameras encourage people to 
take more photos.

ē DSLR owners average 454 images per 

month, premium point & shoot owners 

(159) and point & shoot (83) [JD Powers]

ēChallenges

ē Managing the photo mountain

ē People want to get more from their 

photos
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