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ðthe Road to Success
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NFC where are we with the technology and the hype

Source: wikipedia,  http://en.wikipedia.org/wiki/Hype_cycle
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Key NFC experiences
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Start a service or 
an application

Share between 
any two NFC 
devices

Pair and 
connect easily 
with other NFC 
devices

Mobile device 
is a credit card 
and travel card

SharingService Initiation

Payment and TicketingPairing

Reader mode

Reader/writer mode Peer to peer mode

Card emulation mode
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ÅEnables new partnerships 

ÅPotential for new revenue streams

ÅSeparate secure element required

ÅApplication management needed

ÅSimple implementation

ÅSimple value chain

ÅPotential for new revenue streams

ÅNo separate secure element needed

NFC grows from both directions!

Open Applications

Sharing
Service Initiation/

Discovery
Pairing

Payment

Secure Element Applications

NFC enabling new and innovative applications

Ticketing

Creates stickiness 
and business value
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Over 70 Nokia NFC trials and commercial launches
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Bangalore Success Factors

ÅRich acceptance network of top 
merchant locations 

ÅNew business model, whereby Citi sees 
real value in driving a new NFC payments 
economy

ÅClear Marketing message 

ÅConsumer ðNOT technology oriented!

ÅExcellent consumer insight and targeting 
with well organized and effective 
marketing campaign


