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One of the UK’s 
Leading Wireless 
Communities!



Cambridge Wireless- 180 companies and growing!

� Our Mission:

� To enable like-minded companies to network and debate the latest 
developments in the industry, and find commercial opportunities for mutual 
collaboration.

� Our Aims:

� Promote business and marketing opportunities and technology 
communications through our SIG activities.

� Talent and Recruitment.

� Facilitate business development, especially at Founders’ Level.

� Exclusive networking opportunities... Find the people in the 
know! 



Special Interest Groups (SIGs) 
Objectives

� Keeping members up to 
date with latest 
developments.

� Exploring new business 
opportunities.

� Exploring opportunities 
for influencing future 
developments.

� Promoting members’
capabilities at local and 
international levels.

� Networking

Each SIG generally 
meets 2-3 times a 
year

Between 30 and 70 
people typically 
attend each meeting

Location

Games

Wireless Healthcare

Future Wide Area Wireless

Handsets

Software

Digital Broadcasting and 
Multimedia

Short Range Wireless

Wireless China

Academic and Industry

Legal

Testing

Wireless Sensing



Networking 
Opportunities

� High profile networking dinners with the 
great and the good within inspirational 
settings.

� Distinguished after-dinner speakers from 
across the industry.

� Attendees drawn from senior management 
level within the organisations.

� Facilitate introductions/meetings prior to 
the dinner event.

� SIG events are often held prior to the 
Founders’ Dinner in the afternoon or the 
following day, therefore making the most of 
attendees time.

‘Cambridge Wireless is clearly 
succeeding at focusing the wireless 
communications sector as a whole by 
bringing together the many and varied 
disparate markets under one roof. ’



Cambridge Wireless Partners!

‘Cambridge Wireless is at the  leading 
edge of thought leadership and wireless 
discussions in the UK and we are 
pleased to be part of this stimulating 
and robust debate.’

Cambridge Wireless has a 
number of partnerships with 
like-minded organisations 
around the world.

Through our links with these 
organisations, CW members 
can get the ‘inside track’
access to local partners and 
markets.



The Future of Wireless

Cambridge Wireless International Conference (CWIC)

30th April – 1 st May 2009, Airspace Conference Centre, Duxford

Cambridge Wireless is delighted to announce that registration is now open for our exciting 

two-day International Conference, bringing the best of the wireless sector together to

discuss the latest topics in the industry within the inspirational setting of the 

Imperial War Museum, Duxford

The conference’s aims are: 

� To provide a strategic vision of how mobile and wireless markets will develop in the next 
five years, providing a view of what technology is likely to deliver, balanced against 
customer expectations;

� To provide a narrative that allows delegates to feel they have gained definitive strategic 
insights on the future of the mobile and wireless market place – an integrated view of 
diverse technology engineering, market and business interests.



Cambridge Wireless Membership
� Founder:

w Attend all Special Interest Groups for free
w Allocated Members’ Information Page on website
w Free Vacancies advertising on website
w Founder Members’ dinners (quarterly)

� Associate:
w Attend all Special Interest Groups for free
w Allocated Members’ Information Page on website

Employees Associate Founder Seats*

1 – 5 £ 100 £ 250 1

6 – 20 £ 250 £ 500 1

21 – 50 £ 500 £ 1000 2

51 – 100 £ 750 £ 2000 3

100+ £ 1000 £ 4000 5

Membership 
costs based 
on size of 
organisation

(* at FM Dinners)



Join Us !

� Sign up via Website: 
www.cambridgewireless.co.uk

� Contact us via e-mail: 
admin@cambridgewireless.co.uk

� Phone: +44 (0) 1223 422365 



Inaugural Testing SIG

� Objectives

w Move beyond traditional testing regimes
w Ensure modern wireless products will be fit for 

purpose when released into the real world
w Explore challenging issues and share insights 

into ways of dealing with them – e.g.
– Complex interactions among hardware, firmware and 

software modules

– Unpredictable usage environments

– Addressing user expectations and abilities



Today’s Agenda

� Snapshots of the evolving Testing Space 
from three very different perspectives:

w Specialist testing (Rohde & Schwarz)
w Mobile applications (Google)
w Manufacturing chips (CSR)

� Panel discussion

w Further exploration of key issues
w Identify issues you would like to see covered in 

more depth in future meetings


