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Is Augmented reality the future of Social media &Marketing?
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ARisalready available on social media.. Most of ushave experencedit in
somefam
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ARhas been a huge successfar social media marketing on Snapchat, but the
audienceiseverywhere

Y Social platforms like Snapchat and Instagram are
Social di especially popular among those ages 18 to 24
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Theinfluencer market isabig space for ARdigital marketing
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Influencer-driven
marketing has become of
the biggest (and best)
ways for brands to reach
audiences.



The social media giants &the Gaming industry are at the forefront of ARdigital marketing

Kylie Jenmer’s first filters
for Kylie cosmetics
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Expenience brand activation nat just onthe social media platformbut outside
too. Itsall about experience which can be shared ar convert a CIA

- <
ST,
\ s gl
i i) 4
: X &_g—'." | i ¥ ]
e {
" PSR 5 Q}
ML Y8 o s
™,
[ 35s
| -
Ll

burger king boosted downloads of it n
.5 million

Ve call it #Cameramarketing
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So, asa marketeer what doyou hear nmost when you begina newcanpaign?
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Hggest hurdlesfor creatives

Creatives are excited about AR, but they

face challenges.

39% 38%
. . -
too many technical lack of customer perceived
challenges knowledge on how consumer fear to
to use AR try new things
UNBOUNDED Ty RE

20%

not sure how to use
AR for their product
or campaign

2 biggest hurdles to implementing AR:

Technical Financial
(25%) (39%)

Consumer demand is scaling faster than
technical competency.

Survey done by Unity



Sowhat should youknow?
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Somanytodsexist

-
Welcome to ,Torch!

Chack oot these videcs for basics on weing Se azp. : I

E sketchbox

.and many norel

Tell your starytograbthe attentionl
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| MY LIL SHEEPHEART <3

Enable several brand engagerent
Convergence of techndlagies : Facial recognition & oppartunities marketing product focus study,
Augrmented Reality mental health facial musdletrainingand
perhaps many nore
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Breaking thisdownforyou

v Definingthe goal &the audience
v Keepitsinple

v' Makeit engaging

v Makeit shareable

v’ Choose the platfarmaccardingly
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Howdidl doth
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Insunmary?

Soryboard & Character
gameassets
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What isbehind the scenes - the technalogy framework

An ARframewark:
Cameravision, plane
detection..

Facial &ention
recognition algorithm

: : - Build &deployment ona
Agraphicsdesigntod zle:tlfa‘m
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What isexpected quite soon?

v More ARcontent &ads on facebook feeds & Instagramstaries
v" Youtube will haveinfluencersengagingthrough AR
v’ Milti-user ARexperience, true spatial, persistent nobile AR

v" With Uhity Adsintegration, gameswill be able tocreate an ARMR ad canpaign withinthe games
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Thank yout

Nadia Aziz
Lhbounded Ruture
Lhboundedfutureltd@gmail.com



